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The objectives of this research were to study the behavior and the factors influencing the decision to purchase
diet coffee. The online questionnaire is a tool for collecting data from a sample of 400 data were analyzed by using
descriptive statistics including frequency, percentage, mean, standard deviation and analyzed using logistic
regression.

The study found that the majority were female, average age 30.11 years, body mass index (BMI) was in
normal, single, educated bachelor's degree, an occupation as employees of private companies, income 10,001 to
15,000 baht. The result indicated that the purchasing behavior of diet coffee have found that buyer who buy to eat
itself. By purchasing a small pack (10 Pcs), buying frequency of 1-2 times per month, purchase cost 100-200 baht
per time, most frequently purchased convenience stores. Purchase Brand NATUREGIFT is the most common.
Extract substances the most frequently purchased coffee order was collagen. Purchasing behavior as a brand
interchangeably depending on convenience. Potential for repeat purchasing, the total sample is not sure, unlikely to
buy in case of who have never purchased and for those who have bought more likely to buy.

The result indicated that the factors influencing social online consumers’ purchasing decision towards diet
coffee. Demography part were sex, BMI and occupancy with statistically significant (p<.05). Marketing mixed part
were refundable if the consumers is not satisfied or ineffectively and sell representative with statistically significant
(p<.05).
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